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ANNALISA ZANOLA Universitd degli Studi di Brescia
zanola@eco.unibs.it Brescia, Italy

Public Speaking in International Business Contexts:
Portraits of the Global English Speaker

Public speaking is a benchmark for testing both the effectiveness and the
efficiency of speech communication in English, among native and non-native
subjects. The present study aims at demonstrating the relevance of fundamental
components of public speaking, such as speech construction, delivery, and
argumentation in a culturally and linguistically heterogeneous group of
businessmen using English as an International Language.

We will try to show how the public speaking domain could become one of the
main specific communication tools in the training of financial and business
experts. Issues such as determining the validity of evidence, assessing the
adequacy of proof, deciding when conclusions are Justified in the light of proof
and evidence, and being effective and efficient in oral production, are re-emerging
not only as personal or pedagogical concerns but also as a prerequisite at the heart
of any oral production in English.

The applications of the concepts of effectiveness and efficiency to English texts
and contexts, and to fields other than English linguistics (economics and business,
among others) are fundamental in order to describe the internationalized domain
of public speaking, both diachronically and synchronically. Different approaches
to the study of public speaking in international contexts will be considered here,
including analysis based on: communicative effectiveness, argumentation, and
globalization.
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